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Advertising

Cross-Media Campaigns

Identity/Branding

Direct Mail

Event Marketing

environmental graphics

Product Packaging

PRODUCT MARKETING

promotional MARKETING

Publication Design

Web Design
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Real Estate Marketing: Event Marketing

Over view

Downtown Fort Worth, Inc. promotes the downtown premises 
to businesses, to consumers for work, and play. A group of 
about 60 national media contacts was coming to town. The 
client had no current comprehensive packet that might spawn 
accurate and new stories about the progress in Downtown 
Fort Worth. 

Solut ion

Propel created media packets—”Facts Tool Kit” for the media 
tour group that included inserts on all informational aspects 
about the City of Fort Worth including—Residential 
Renaissance, Office Market, Retail & Entertainment, 
Hospitality, Quality of Life, In the News, etc. Much data had 
to be consolidated into comprehensive meaningful kit to aid 
in research by the media.

Impact

Feedback comments included “Most prepared,” “Most 
comprehensive,” “Most exciting city on the tour. National 
media coverage is pending at this date.

Downtown For t  Wor th,  Inc.


