PG157

Panja

Overview

Our client had no brand recognition as “Panja.” (company
had formerly been AMX). Under new ownership, there was
a need for new products and sales literature reflective of
the new organization.

Solution

Propel Group created a new corporate brand for Panja
which integrated graphic icons to segment different product
areas for product lines clarity.

Impact

Product deliverables, time frames and shipping goals were
met with Propel’s involvement, where internal teams had failed
in the past.
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