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KRLD News Radio (CBS Radio Stat ions,  Inc. )

Retail Marketing: Identity/Branding
Advertising

Cross-Media Campaigns

Identity/Branding

Direct Mail

Event Marketing

Point of Purchase

product marketing

Product Packaging

Publication Design

Web Design

Overview

This CBS affiliate radio station needed a distinctive and 
recognizable identity for its related communications collateral.

Solution

Propel designed a simple but strong identity recognizable on 
all news and media events for KRLD News Radio.

Impact

After more than 10 years, the brand is still being used and is 
easily recognized today.
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Hober t  Pools

Retail Marketing: Identity/Branding

Overview

This family-owned business was expanding operations by 
300% and demanded a new brand identity, sales collateral 
and advertising avenues that would portray their niche as 
builders of highly-customized pools and spas – the third 
largest in Dallas.

Solution

A fresh identity was created by Propel to project the 
company’s trusted reputation. Marketing collateral was 
developed to encompass the client’s full scope of 
personalized, custom-built products.

Impact

Growth continues to soar with these new advertising tools. 
The client reports an amazing, positive reaction to these 
colorful representations of their building expertise.
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